Note to reader: The participant drafted this document in only 15 minutes, under restrictive conditions. The participant could use only free AI tools. Limits on font size and number of pages also applied. Read the comments in this document in that context. This document is not legal advice. Do not rely on it as legal advice. It is educational content only.
SPONSORSHIP AGREEMENT	Comment by BeyondPrecedent Admin: Editing approach: We made tracked changes only where a change is necessary for the agreement to be enforceable (e.g. a party that is not a legal person, a licence from a person who does not own the IP, or a clause that the law does not permit). All other points are comments only. The drafter can decide whether to apply them.
This Sponsorship Agreement (the "Agreement") is entered into on 30 September 2026 (the "Effective Date"), by and between:
1. Rest[Rest Pte. Ltd.], an (UEN: [•]), owner of the Rest energy drink brand with its registered address at 340, Alpine Palms Business Centre, Singapore 100002 (the "Brand"); and	Comment by BeyondPrecedent Admin: Change made (necessary): "Rest" is a brand name. A brand is not a legal person. It cannot sign, pay, or sue or be sued, so without this change the Brand side has no contracting party. Insert the registered name and UEN of the company that owns the brand (check ACRA BizFile).	Comment by BeyondPrecedent Admin: Change made (necessary): identifies the company by UEN and keeps the brand description.
2. [Name of Parent/Guardian], residing at 42, Plum Apartments, Survey Road, Singapore 300001 (NRIC No.: [•]), acting as parent/legal guardian on behalf ofin his/her own name and as parent/legal guardian of gaming content creator Mr. Davis Tan (a legal minor, age 17) (the "Contractor").	Comment by BeyondPrecedent Admin: Issue (PDPA): The PDPC Advisory Guidelines on NRIC let an organisation collect a full NRIC number only if the law requires it, or if it is necessary to verify identity to a high degree of fidelity. Fix: Confirm that one of these applies. If not, use a partial NRIC or another identifier. The same point applies to the signature block.	Comment by BeyondPrecedent Admin: Change made (necessary): "On behalf of" makes the parent an agent. An agent for a disclosed principal is usually not personally liable, and a parent has no general authority to bind a minor. Without this change, it is possible that nobody is bound. Now the parent contracts personally. Alternative (comment only): add the Creator as a party and make the parent a guarantor (Minors' Contracts Act 1987, s 2).	Comment by BeyondPrecedent Admin: Issue: Age changes during the term. Fix: Use the date of birth, e.g. "born [date]".	Comment by BeyondPrecedent Admin: Issue: "Contractor" describes the parent, but the parent does no work. The label can cause confusion with the Creator. Fix: Consider "Guardian".
1. Deliverables & Performance
Scope: The Contractor shall ensure that Mr. Davis Tan ("Creator") produces and publishes the following promotional content (the "Deliverables"):	Comment by BeyondPrecedent Admin: Issue: There is no deadline for the Deliverables. The Brand cannot prove late performance or terminate for it. Fix: Add "by [date]" for each Deliverable. Also identify the YouTube channel (URL).
· Two (2) YouTube Shorts featuring the Brand’s energy drink.
· One (1) Live Stream Mention promoting the Brand’s energy drink.
Compliance & Standards: All Deliverables must comply with agreed brand guidelines and Singapore advertising codes (including mandatory #ad or #sponsored disclosures).	Comment by BeyondPrecedent Admin: Issue: There is no process to agree the guidelines, so it is not clear which guidelines apply. Fix: "brand guidelines that the Brand supplies in writing before [date]". Consider a draft-approval step with a time limit for the Brand to reply.	Comment by BeyondPrecedent Admin: Issue: "Singapore advertising codes" is vague. "Mandatory #ad" is not a statutory term. Fix: Refer to the Singapore Code of Advertising Practice (SCAP) and applicable law, and require clear disclosure of paid content (e.g. #ad). Also add: no health or performance claims unless the Brand approves them in writing (food law restricts these claims). Also consider: the Creator is 17. Should he drink an energy drink on camera? SCAP has special rules for content that features or targets children.
2. Fee & Payment
Fee: The Brand shall pay the Contractor a total fixed fee of S$3,000 (Singapore Dollars Three Thousand).	Comment by BeyondPrecedent Admin: Issue: The GST position is not stated. Fix: State "inclusive of any GST" (or "exclusive of GST, if applicable").
Payment Terms: Payment is due within fourteen (14) days after publication of the Deliverables and receipt of a valid tax invoicean invoice issued by the Contractor.	Comment by BeyondPrecedent Admin: Issue: Not clear if payment is due after the first or the last Deliverable. Fix: "after publication of the last Deliverable".	Comment by BeyondPrecedent Admin: Change made (necessary): Only a GST-registered person can issue a "tax invoice". A parent is not likely to be GST-registered, so the payment condition may never be met and the fee may never become due.
3. Exclusivity & IP License
Exclusivity: For six (6) months from the Effective Date, neither the Contractor nor the Creator shallthe Contractor shall not, and shall procure that the Creator shall not, promote or collaborate with any competing energy drink or beverage brand.	Comment by BeyondPrecedent Admin: Change made (necessary): The Creator is not a party, so a direct obligation on him does not bind him. Now the Contractor must procure his compliance.	Comment by BeyondPrecedent Admin: Change made (necessary): "Any beverage brand" (e.g. water, juice) is wider than the Brand's legitimate interest. A restraint of trade that is too wide can be void in full.
IP License: The Creator retains ownership of all underlying IP. The Contractor shall procure that the Creator grants the Brand a six (6) month worldwide, royalty-free license from the posting date to re-share, embed, and run paid digital ads using the Deliverables. Organic posts may remain online after 6 months, but paid usage shall cease.	Comment by BeyondPrecedent Admin: The Creator owns the IP, not the Contractor. A person cannot license IP that he/she does not own, so the licence was not effective. Change made (necessary).	Comment by BeyondPrecedent Admin: Issue: The clause does not say whether the licence is exclusive. Paid ads also use the Creator's name and image, which the licence does not cover. Fix: Add "non-exclusive" and "including the Creator's name and likeness as shown in the Deliverables".
4. Termination & Morality
Either Party may terminate this Agreement immediately upon written notice if:	Comment by BeyondPrecedent Admin: Issue: The morality limb (second paragraph below) also starts with "Either Party". So the Contractor could terminate because of its own misconduct. Fix: Number the limbs (a) and (b), and give limb (b) to the Brand only.
The other Party commits a material breach uncured within seven (7) days of notice.
The Creator or Contractor engages in illegal acts, severe public controversy, or conduct bringing the Brand into public disrepute or scandal. Upon termination for breach or morality, unpaid fees for uncompleted content shall be forfeited.	Comment by BeyondPrecedent Admin: Issue: "Severe public controversy" is subjective and can catch conduct that is not the Creator's fault. Fix: Use an objective test, e.g. "conduct that, in the Brand's reasonable opinion, brings the Brand into public disrepute".	Comment by BeyondPrecedent Admin: Issue: This applies to termination "for breach" by either party. If the Brand is in breach (e.g. it does not pay) and the Contractor terminates, the Contractor still loses its fees. The Brand can benefit from its own breach. Fix: "If the Brand terminates under this Clause 4, no Fee is payable for Deliverables not yet published."
5. Liability & Indemnity
Cap on Liability: Save for breaches of Exclusivity, IP infringement, or gross negligencegross negligence, fraud, or death or personal injury caused by negligence, each Party’s maximum total financial liability under this Agreement is capped at S$3,000.	Comment by BeyondPrecedent Admin: Change made (necessary): Under the Unfair Contract Terms Act 1977, s 2(1), a party cannot limit liability for death or personal injury caused by negligence. A party also cannot limit liability for its own fraud. The carve-out helps the cap pass the reasonableness test. Comment only: "gross negligence" has no settled meaning in Singapore law; consider "wilful misconduct".
Indemnity: The Contractor shall indemnify the Brand against any third-party claims, damages, or regulatory penalties or damages arising from copyright infringement, illegal content, or default by the Contractor or Creator.	Comment by BeyondPrecedent Admin: Change made (necessary): An indemnity for fines or penalties can be unenforceable on public policy grounds.	Comment by BeyondPrecedent Admin: Issue: "Default" turns every breach into an indemnity. It is not clear if the cap applies to the indemnity. Also the indemnity is one-sided, but the Creator only promotes the Brand's product and messaging. Fix: Limit it to third-party IP claims and unlawful content in the Deliverables, excluding Brand-supplied material. Add a Brand indemnity for claims about its product, materials and approved claims. State whether the cap applies.
6. Governing Law	Comment by BeyondPrecedent Admin: Missing general terms: entire agreement, amendments in writing, severability, counterparts/e-signature, and a Contracts (Rights of Third Parties) Act 2001 clause. Decide whether the Creator (not a party) may enforce any term, e.g. the Brand's indemnity.
This Agreement is governed by the laws of the Republic of Singapore, and the Parties submit to the exclusive jurisdiction of the Singapore courts.	Comment by BeyondPrecedent Admin: Dispute resolution. Issue: If the agreement also refers disputes to mediation and SIAC arbitration, those provisions conflict with "exclusive jurisdiction of the Singapore courts". A court can find the clause uncertain (a "pathological" clause), and each party can start proceedings in a different forum. Select one route only. (a) Courts: keep this text and delete the mediation/arbitration text. For a S$3,000 fee, this is the most cost-effective route. (b) Arbitration: delete the court submission and use the SIAC Model Clause (SIAC Rules 2025): https://siac.org.sg/siac-model-clause. State the seat (Singapore), the number of arbitrators (one) and the language (English). (c) Mediation then arbitration: use the SIAC-SIMC Arb-Med-Arb Model Clause: https://siac.org.sg/siac-simc-arb-med-arb-model-clause. Note: in the file that we received, this clause contains only the court text. We did not find mediation or SIAC wording in it.
SIGNATURES
For and on behalf of Rest[Rest Pte. Ltd.]:	Comment by BeyondPrecedent Admin: Change made (necessary): The company, not the brand, must sign. The signatory must have authority to sign for the company.
Name:
Title:
Date:
By the Contractor (Parent/Guardian):	Comment by BeyondPrecedent Admin: Consider an acknowledgment line for the Creator. It does not make him liable, but it is evidence that he knows the terms.
Name: [Name of Parent/Guardian]
NRIC No.: [•]
Relationship to Creator: Parent / Legal Guardian
Date:

